
International Journal of Intellectual Discourse (IJID)   

ISSN: 2636-4832                                     Volume 7, Issue 4.                           December, 2024 

 

363 

 

Assessing the behavioural intention of informal small and medium scale businesses 

towards payment of presumptive tax in Nigeria 

Abdulkadir Abubakar and Bello Usman Baba 

 

Department of Accounting, Sa’adu Zungur University, Bauchi State. 

 

Corresponding Email: aabubakar@basug.edu.ng 

 

Abstract 

This study examines the behavioural intention of informal small and medium scale businesses 

using social commerce platform towards payment of presumptive tax in Nigeria. The study 

critically assessed the behavioural intention through the instrumentalities of Theory of Planned 

Behaviour (TPB). Specifically, attitudes, perceived behavioural control and subjective norms 

were evaluated as predictors to the behavioural intention. Survey questionnaire was designed 

to obtain data from 239 respondents operating social commerce cutting across two states in 

Nigeria namely Bauchi and Gombe states. The sample was drawn using the hybrid of stratified 

and snowballing sampling procedure. Three hypotheses formulated were tested using the 

outcomes of the statistical analysis. Multiple regression analysis was conducted to test the 

direct relationship between the study variables. The findings of the study revealed that, attitude, 

perceived behavioural control and subjective norms were significant predictors of behavioural 

intention to pay presumptive tax. Specifically, the major implication of this study is that, 

behavioural intention to pay presumptive tax is strongly influenced by the trio of attitude, 

behavioural control and subjective norms. The study recommends that, tax authorities should 

imbibe and inculcate positive attitudes on the SMEs operating in the informal sector by 

engaging in dialogue and opening new frontiers for consultation and advocacy to enable the 

operators appreciate the essentials of discharging civic responsibilities of tax payment. This is 

pertinent in squarely addressing the problems of tax evasion and avoidance especially among 

the taxpayers operating outside the formal framework of authorities. The limitation of this study 

is that, only social commerce operators were considered and that, TPB alone might not 

dispassionately show the obvious constructs influencing the intention of the taxpayers. Future 

research effort should consider other businesses in the entire e-commerce ecosystem by using 

the modified model of TPB and TAM. 
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1. Introduction   

The emergence of Information and 

Communication Technology (ICT) has 

significantly changed the structure, 

operations and dimensions of businesses 

across the global arena (Arvin, Pradhan & 

Nair, 2021; Ibrahim, 2019). The ICT has 

influenced the millennials and the global 

business environment in an unprecedented 

manner which could not have been 

imagined or envisaged at the turn of 20th 

century (Matyushok, Krasavina, Berezin & 

García, 2021). For instance, the emergence 

of electronic mails (e-mails), the internet 

and cell phones have greatly influenced 

today’s businesses (Arvin, Pradhan & Nair, 

2021; Ukwuoma, 2019), and the business 

relations have transcended beyond the 

geographical boundaries (Trushkina, 

2019). This implies that, the artificial 

barriers of the businesses are basically 

eliminated. Consequent upon that, the 

internet has brought new opportunities and 

possibilities. For example, electronic 

commerce (e-commerce), which implies 

the trading of goods and services via the 

internet, has pointedly expanded in scale 

and proportion globally (Ukwuoma, 2019). 
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E-commerce has largely enabled business 

transactions to be conducted over the 

internet. Thus, online stores like Amazon, 

Ebay, Quickr, Shopify and Olx have 

sprouted and occupied an important 

segment of the global business 

environment (Matyushok, Krasavina, 

Berezin & García, 2021). By the year 2019, 

the global retail e-commerce transactions 

reached an all-time peak of $27 Trillion 

(Trushkina, 2019). 

Social commerce, which is a division of e-

commerce, refers to the usage of social 

media platform to sell or buy products 

(Meilatinova, 2021). Social commerce is 

the rapidly growing branch of e-commerce 

that involves using social networks and 

digital media to conduct business. Social 

commerce involves activities like 

transaction and loyalty programs, sharing, 

product discovery, ratings, review e.t.c. 

(Meilatinova, 2021). The advancement of 

exploiting social media beyond its 

traditional boundaries and conventions has 

produced new set of challenges and 

opportunities in equal measures. In most 

counties of the world, this new approach of 

business transaction has continue to record 

meteoric increase with remarkable 

benefits. Social commerce has assumed a 

prominent place in the Nigerian business 

environment lately. A number of products 

or services being sold or marketed via 

social media platforms like Facebook, 

WhatsApp and Instagram have 

tremendously increased in Nigeria. 

However, the gains, income and profit of 

such business transactions still remains 

unaccounted for as far as tax liability is 

concerned. This implies that, such 

businesses operate in the informal sector of 

the Nigerian economy. Therefore, the 

addition of social media businesses to the 

informal sector has further compounded 

and dramatically increased the level and 

quantum of tax non-compliance in the 

country. By and large, the tax evasion and 

tax avoidance which have been reiterated 

as twin problems on the Nigeria’s revenue 

generation drive would have to wear a new 

appearance. Generally, tax administration 

in developing and transition countries is a 

serious and challenging endeavour. And 

attempt to ensure optimal compliance is 

mostly constrained severely by limited 

resources and skills (Thomas, 2013; 

Ibrahim, 2019; Ukwuoma, 2019). Thus, the 

decision to either go after the large 

companies that are already in the tax net 

but with little and insufficient tax 

contribution or to pursue the less lucrative 

smaller businesses that are outside the tax 

net is a serious one (Akpan & Cascant‐
Sempere, 2022). 

Tax non-compliance is a serious cause for 

concern in developing counties including 

Nigeria. For example, experts and 

policymakers in Nigeria have highlighted 

the serious consequences of tax evasion 

and avoidance on the current and future 

prospect of the country. Again, other forms 

of non-compliance include default and 

delay filing of return for deliberate to evade 

tax. Tax being the mainstay of the economy 

holds a promising importance in the 

Nigeria’s governance structure (Ibrahim, 

2019). This is because economic 

development of a country rely to a larger 

extent on the quantum of the generated 

revenue. Tax authorities are desperately 

exploring innovative ways to generate 

more tax revenue (Akpan & Cascant‐
Sempere, 2022). As a result, many areas of 

tax regime and administration are expected 

to get improved attention. Specifically, tax 

matters like collection, tax transparency, 

increasing tax base, review of tax 

incentives and waivers have recorded 

dramatic attention lately (Ibrahim, 2019). 

Equally, tax authorities in Nigeria have 

founded new interest in addressing 

problems like profit shifting and filing of 

returns on deemed-profit basis (Ukwuoma, 

2019). 

Currently, the Nigerian tax regime is tilted 

towards small, micro and medium-sized 

businesses that have not been adequately 

paying tax over time. The presumptive tax 
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regime has been at the forefront of the 

sustained effort to bring many businesses 

into the tax net (Ngugi, 2022; Bucci, 2020). 

The idea behind presumptive tax is that, the 

preponderance of businesses operating in 

the informal sector is a pointer to the fact 

that, tax non-compliance is a real 

challenging issue in Nigeria. Experts 

believe that, the timely attention to the 

informal sector will translate into other 

willing taxpayers to continue complying 

(Bucci, 2020). Anecdotal evidence has 

proved time and again that, lack of 

awareness of tax obligation, weak 

enforcement drive, complexity and 

ambiguity of the tax filing procedure as 

well as huge informal sector are some of 

the concomitant reasons for diminishing 

tax revenue in Nigeria. Despite the fact 

that, some measures have been established, 

yet the actual revenue is far from the 

anticipated outcomes (Ibrahim, 2019). The 

idea is that, though tax revenue is vital tool 

in the hands of government for transferring 

individual purchasing power to defray 

government expenditure, most citizens 

willingness to pay or discharge that 

obligation is questionable (Ngugi, 2022). 

In fact, taxpayers engaged in practices to 

reduce their tax liabilities (Bucci, 2020).   

Presumptive tax refers to the means of 

taxation that involves the use of indirect 

means to ascertain the tax liability of an 

individual or business which differs from 

the usual rules based on the taxpayers 

account (Thuronyi et al, 1996). 

Presumptive tax is usually deployed where 

it is practically difficult or impossible to 

arrive at the income, profit or gains of an 

individual or business (Bucci, 2020). 

Moreover, presumptive tax is usually 

employed for other number of reasons. 

Presumptive tax could be institutionalized 

for the purpose of simplification especially 

when issue of compliance burden on 

individual taxpayers with very low 

turnover comes up. The other reasons may 

be to mitigate instances and incidence of 

tax evasion and avoidance. Finally, it may 

be handy when there is excessive need for 

objective indicators for the technical 

reason of tax assessment (Ngugi, 2022). 

Presumption is both common and a varied 

tools of tax administration around the 

world. For example, in Nigeria the 

presumptive tax is used as an innovative 

tool to get many taxpayers operating within 

the informal sector into the formal tax net 

(Bucci, 2020). Agreeably, the presumptive 

tax approach may be crucial system to help 

in mitigating the proliferation of social 

media businesses that have not been 

discharging their tax obligation. The 

Nigeria’s tax policy has incorporated 

presumptive tax for number of informal 

businesses operating in various nooks and 

crannies of the country. Specifically, small, 

micro and medium scale businesses in both 

service and manufacturing sector have 

been adequately coopted. Businesses like 

bakery, block making ventures, table 

water, traders, artisans, road side 

enterpreneurs have all been assessed to tax 

based on their profit presumption. The 

scale, intensity and the determination of 

certain revenue authorities have been 

encouraging over time. However, new 

online businesses operating with such 

virtual protection in various online 

platforms, especially social media 

platforms, continue to operate without 

being noticed by the tax authorities. 

Different commodities and services are 

marketed and sold/rendered running into 

millions of Naira, yet taxes are not paid 

because of the entrenched limitation of the 

tax authorities to trace the transactions and 

assessed them to tax. 

Therefore, this study is a modest attempt to 

exploit the appropriateness of presumptive 

tax approach among the social media 

businesses in Nigeria. The approach, if 

successful, is expected to grow the 

Nigerian tax revenue inflow in breadth and 

length. However, the behavioural pattern 

of the businesses in paying the tax is a 

typical research issue. Thus, this study 

attempts to fill this gap. 
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1.2 Problem Statement 

The ICT has revolutionized the way and 

manner businesses are conducted in 

Nigeria and beyond (Ibrahim, 2019). The 

coming of internet and the extensive use of 

different social media platforms among 

Nigerians has significantly evolved and 

virtually enable the users to use the 

platforms for various business transactions. 

The usage of social media platforms like 

Facebook, Instagram and WhatsApp to 

market and sell products or services is 

termed Social Commerce (Cheng, Gu & 

Shen, 2019). It is observed that, lately the 

social commerce has taken a center stage in 

the Nigeria’s business environment. The 

significant shift in shopping habit of certain 

section of Nigeria’s populace where people 

are increasingly exploiting the avenues of 

social commerce to buy and sell products 

is a symbol and pointer to the tax prospects 

of this online business opportunities. 

However, the gains, profit and income 

generated mostly from these businesses are 

more often not subjected to tax charges 

because of the absence of formal 

framework (Ukwuoma, 2019). In Nigeria, 

the social commerce is significantly 

growing and expanding by the day. Thus, 

the growth is exceedingly remarkable and 

disruptive that, the tax policy drive of the 

government should never ignore. For 

instance, Olubiyi (2022) argue that, the 

informal sector of the Nigerian economy is 

too important, too large and too relevant to 

be ignored. Additionally, another layer of 

latent opportunity and prospect through 

social commerce has been added which 

makes the informal sector more important 

and potential source of revenue than ever 

before. The anticipated expansion of social 

commerce in Nigeria revolves around 

factors like visual appeal, larger 

followership, stronger marketing potentials 

through social proof and leverage user-

generated contents (Yusuf et al., 2024). 

Social commerce in Nigeria continue to 

expand annually by 38.3% and reached the 

meteoric height of $1.55 billion by 

December, 2024 (Udom & Ekpouko, 

2024). This surge highlights that, more 

Nigerians are purchasing products via 

social media platforms indicating a strong 

shopping habit towards social media-based 

commerce (Udom & Ekpouko, 2024). This 

consumer behaviour shift has generated 

ripple effects on other businesses by 

encouraging others to jump along on board, 

hence the expansion of the social 

commerce environment (Yusuf et al., 

2024). The transition has opened more 

avenues thereby making the traditional 

brick and mortar stores more vulnerable to 

the competing tendencies. Just like 

businesses, tax authorities are constantly 

looking for opportunities to adapt so as to 

meet new opportunities and demands for 

improved tax revenues. Therefore, social 

commerce has fundamentally offered such 

opportunities for revenue authorities in 

Nigeria and beyond. 

With the advent of social commerce, the 

scale of tax non-compliance has opened a 

new vista. In a typical economy, people 

evade tax for varied reasons. It may be due 

to political reasons or have established base 

at the upper end of the economic spectrum 

thereby deploying available legal means to 

deviate from the apparent intent of the law 

(Cheng, Gu & Shen, 2019). Similarly, 

some taxpayers claim improper deductions 

or under-reporting income or sales and 

others just operate outside the formal 

system which makes it extremely difficult 

to be recognized for the purpose of 

payment of tax liability (Dube, 2018). This 

implies that, in developing countries the 

non-compliance attitude is anticipated to 

multiply with the introduction of social 

commerce particularly among the small 

and medium businesses whose basic 

operational base is within the informal 

sector. 

It is argued that, the Nigeria’s revenue base 

is quite low compared to the number of 

individuals and businesses operating in the 

country (Ukwuoma, 2019). The net effect 

of that is directly proportional to the 
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number of business activities operating in 

the Nigeria’s informal sector (Ibrahim, 

2019). World Bank (2021) reveals that 

80.4% of the employment in Nigeria are in 

the informal sector. Therefore, a number of 

business activities in the informal sector 

evades tax. It is estimated that, informal 

sector in Nigeria accounted for almost 90% 

of the new jobs (World Bank, 2021). On 

the flip side, the emerging online 

businesses on the social media platforms 

have added the number of informal 

businesses in the country which by 

implication reveals the grim description of 

the shrinking revenue base (Ukwuoma, 

2019; Olubiyi, 2022). Despite the growing 

number of informal online businesses, their 

contribution to the national revenue is 

minimal (Thomas, 2013; Dube, 2018). In 

elementary economics, it is argued that one 

of the basic features of just and fair system 

of tax is equity where every taxpayer is 

expected to pay according to his means. 

However, in Nigeria, smart entrepreneurs 

including online business operators are 

more susceptible to tax evasion which 

might invariably render the tax 

administration far from being efficient 

(Bucci, 2020; Akpan & Cascant‐Sempere, 

2022). Studies have shown that, 

investigating reasons and motivations of 

tax non-compliance provides more willing 

avenues for improved policy framework 

(Mebratu, 2024).  

The study is justifiably needed because 

government strategy to expand tax base in 

the online informal sector in an effective 

and equitable manner is needed. Thus, tax 

issue always revolves around justice and 

fairness in the distribution of social 

benefits in the society. This implies that, all 

taxpayers should at least be treated equally 

and should contribute according to their 

means in defraying the common 

expenditure. Therefore, this study attempts 

to assess the behavioural pattern of the 

social media businesses in paying their tax 

obligation. 

 

1.3 Research Objectives 

i.To examine the relationship 

between attitude of online 

businesses and their intention to 

pay tax 

ii.To assess the relationship between 

the behavioural control of online 

businesses and their intention to 

pay tax 

iii.To examine the relationship 

between the perceived subjective 

norms of the online businesses and 

their intention to pay tax 

1.4 Research Questions 

i.What is the relationship between 

attitude of online businesses and 

their intention to pay tax? 

ii.To what extent does behavioural 

control of online businesses affect 

their intention to pay tax? 

iii.What is the relationship between 

perceived subjective norms of the 

online businesses and their 

intention to pay tax? 

 

2. Literature Review 

2.1 Concept of Tax 

Generally, tax system is a very old 

governance arrangement. It refers to the 

compulsory levy imposed on the individual 

and business taxpayers to defray public 

expenditure (Hilling et al., 2023). It is a 

financial charge imposed on individual, 

companies and properties for public 

purposes (De Clercq, 2023). The 

imposition of tax is very important for the 

social and economic benefits of a society. 

Tax policy plays a significant role in a 

country in terms of the economic, political 

and social well-being of the populace. 

Because, individual and businesses moves 

from high tax rate area down to a tax-

friendly area. Equally, tax laws and 

policies of a particular country enable 

businessmen and investors to make timely 

and informed investment decisions. Tax is 

distinctly different from other forms of 

payment like fines, penalties and levies 

(Hilling et al., 2023). Taxes are levied 
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almost in every country primarily to obtain 

revenue for public purpose. Although, tax 

serve other purposes like discouraging 

consumption of harmful goods and 

services, stabilization of economy through 

fiscal policy and protecting infant 

indigenous industries, however, the major 

primary and fundamental purpose of tax is 

to raise revenue to cover government 

expenditure (De Clercq, 2023). 

2.2 Concept of Presumptive Tax 

Presumptive tax is a concept according to 

which the income tax is based on the 

average income instead of actual income 

(Dube, 2018). Presumptive tax basically 

involves the usage of indirect instrument to 

estimate tax liability which is arrived at 

using differing methods in comparison 

with the usual rules that are based on the 

taxpayer’s account (Bucci, 2020; Sebele-

Mpofu & Mususa, 2019).  The general idea 

behind the presumptive tax is that, the 

expected tax base is not measured itself, 

but is computed based on some indicators 

like assets, turnover or location and not on 

the basis of the declared net income, which 

is more easily measured than the base itself 

(Duve & Schutte, 2021). Presumptive tax 

may be imposed on any means of taxation 

that deals with payment of tax liabilities 

based on the established accounting 

records (Bird & Wallace, 2004; Bucci, 

2020). This implies that, taxes like income 

tax, turnover tax, value added tax or sales 

tax are tax charges that uses the 

presumptive tax approach if circumstances 

warrant (Dube, 2018). The extent of usage 

and imposition of presumptive tax varies 

from country to country. For example, 

countries with little or no incidences of tax 

evasion and tax avoidance are less likely to 

use presumptive tax approach. 

Specifically, presumptive tax targets small 

businesses and professionals whose non-

compliance becomes apparent. The idea 

behind presumptive tax is that, when the 

income of the taxpayer cannot be easily 

traced, then the income may be presumed 

and upon which the tax liability may be 

estimated (Thomas, 2013; Bucci, 2020). 

The application of presumptive tax is 

surprisingly widespread globally 

nowadays, though under different names 

and nomenclature. For example, certain 

classes of taxes are entirely assessed using 

the presumptive tax approach in some 

countries. Taxes like property tax and sales 

tax (Value Added Tax) are charged based 

on the presumed value or quantum of 

transaction rather the actual basis of 

assessment like income or gains due to the 

apparent difficulty in making precise 

assessment based on the known indicators 

(Aditya, 2020; Sebele-Mpofu & Mususa, 

2019). This is based on the established 

practice of many countries. 

The Nigerian National Tax Policy (NTP) 

recognizes presumptive tax as one of the 

channels of creating a viable and promising 

tax regime/system. For example, Nigeria 

operates a self-assessment scheme where 

taxpayer is expected to prepare the 

accounts including tax computations for 

assessment to be given on the quantum of 

tax liability to pay. However, such system 

may have its flaws because taxpayers may 

decide to over-estimate expenditure or to 

under-state income (Sebele-Mpofu & 

Mususa, 2019). The practice is well-known 

and it is being exploited by the taxpayers 

which continue to shrink the revenue base 

in the country. As a consequence, a 

segment of the taxpaying population 

constitutes a free-riding fraction in the 

allocation and access to social services 

(Aditya, 2020; Akpan & Sempere, 2019). 

It is worthy to note that, Nigeria is one of 

the countries with huge businesses and 

taxable persons operating in the informal 

sector (Olaitan, 2016; Thomas, 2013; Duve 

& Schutte 2021). Therefore, applying the 

presumptive tax would invariably 

encourage compliance especially by 

taxpayers operating in the informal sector. 

Specifically, the ever-growing informal 

sector is a cause for concern to tax 

authorities. It has been observed that, 

number of small and medium scale 
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businesses operating in witout the formal 

stamp of authorities is quite enormous. 

Social commerce has also added another 

layer to the already complex issue of 

informal businesses. With the emergent of 

social commerce, good number of business 

opportunities are pursued and enormous 

gains are made but with no any incidence 

to the base (Aditya, 2020; Akpan & 

Sempere, 2019). Studies have confirmed 

that, where the income/gains of a particular 

business could not be ascertained 

convincingly, then, the tax liability may be 

presumed based on the pedestal of the other 

related businesses in same industry or sub-

sector. Therefore, social commerce tax 

base or incidence may be evaluated using 

the presumptive tax system. 

2.3 Theory of Planned Behaviour and 

Theory of Reasoned Action 

The Theory of Reasoned Action 

presupposes that, volition and intention 

predict behaviour (Fishben & Azjen, 

1975). The principle behind this theory is 

that, if people suggest or accept a particular 

behaviour as positive, and if people have 

the believe that other people want them to 

perform certain attitude or behaviour 

because of its positive impact or benefit, 

then it will result into higher intention or 

motivation (Bosnjak, Ajzen, & Schmidt, 

2020). It is established that, a correlation 

between attitudes and subjective norms to 

behavioural intention as well as to the 

behaviour has been proven in many studies 

(Bosnjak, Ajzen, & Schmidt, 2020). 

However, further studies have argued that, 

TRA is having limitations in the sense that, 

behavioural intention does not always 

relate to actual behaviour (positive or 

negative). TRA emphasized on the 

importance and effect of “Intention” more 

than the reality and actuality of the attitude 

or behaviour. 

Due to the highlighted shortcomings of the 

TRA, another successor theory was 

propfounded namely Theory of Planned 

Behaviour (TPB). The Theory of Planned 

Behaviour implies that, the behaviour 

under investigation is under volitional 

control. It envisaged that, people can 

execute a particular behaviour whenever 

they are willing to do so (Bosnjak, Ajzen, 

& Schmidt, 2020). In the context of 

behavioural intention to do something, the 

Theory of Planned Behaviour is used more 

often because of its expanded and extended 

application than the TRA. In this theory, a 

variable named “perceived behavioural 

control” was added to the TRA to assess 

the extent to which people believe they are 

able to perform particular behaviour 

because they have the adequate capacity 

and capabilities and opportunities or not 

(Bosnjak, Ajzen, & Schmidt, 2020). The 

added construct is quite germane as it 

improves the general application of the 

theory because there are attitudes or 

behaviours that requires specific energy, 

skills or external facilities. 

Both the TRA and TPB have enjoyed 

considerable volume of usage and 

application in the field of social and 

management sciences. Studies have 

utilized the theories in determining the 

behaviour or future behaviour of the 

respondents in a number of disciplines. 

Specifically, these models have 

undoubtedly proven to offer useful insights 

to understanding behaviour. Both models 

are based on the premise that individuals 

always attempt to make or behave in a 

particular manner in relation to certain 

motivators like control, attitude and 

subjective norms. 

TPB is an individual’s attitude belief which 

is attributed by their behaviour intention 

and influenced by the trio of attitude, 

perceived behavioural control and 

subjective norms. It is believed that, 

perceived behavioural control has inherent 

impact on behavioural intention. However, 

attitude beliefs are critical positive or 

negative determining factors in completing 

a particular behaviour. For example, the 

attitude of a social commerce entrepreneur 

towards tax compliance determines their 

willingness to adopt it. Equally, taxpayers 
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who adopt comparable normative beliefs 

may have varying levels of willingness to 

comply. This implies that, their perceived 

control beliefs may affect their decisions to 

comply as well as their overall behaviour. 

Specifically, control beliefs refer to the 

belief with regards to the accessibility of 

the skills, opportunities and resources 

required to carry out a particular behaviour 

(Kumari & Devi, 2022). 

This study intends to observe the potential 

behaviour of the online enterpreneurs 

towards paying tax using presumptive 

approach in Nigeria. Specifically, 

businesses being conducted in the social 

media platforms like facebook, whatssapp, 

Instagram etc. are the target of this study. 

Basically, the study would utilize the TPB 

in understanding the attitude and to explore 

the intentions of the taxpayers in paying the 

tax obligations. It is generally observed 

that, the growing informal sector in the 

Nigerian economy is a major source of 

worry to tax administrators and 

policymakers. Extending the TPB in 

generating ideas on the actual intention of 

the online businesses using social media 

platform as far as tax payment is concerned 

would invariably help the Nigerian tax 

system as well as the framers of the 

Nigerian Tax Policy and the relevant tax 

authorities in expanding the tax nets for the 

national development.

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig 1: Conceptual Framework 

 

2.4 Hypotheses Formulation 

TPB is entirely deployed to create the 

framework of this study. TPB is widely 

used to understand and comprehend the 

anticipated behaviour of individual or 

group of individuals in a particular 

circumstance. Intention is the attitude of 

mind. Intention is the express and implied 

declaration of the quantum of effort one is 

ready and willing to sacrifice in order to 

carry out a particular behaviour (Ajzen, 

1991). Generally, strong individual 

purpose to commit a particular act is 

always associated with positive attitude  

 

 

 

 

towards a behaviour (Mathieson et al., 

2001). Therefore, behavioural intention is 

the extent to which a person’s intention to 

carry out a particular behaviour has force 

(Fishbein & Ajzen, 1975). Attitude refers 

to a person’s optimistic or pessimistic 

views on engaging in a desired behaviour 

(Fishbein & Ajzen, 1975). Attitude is 

theoretically and practically associated and 

connected with behavioural intention. This 

is because individuals create the intention 

that could be beneficial to them (Kumari & 

Devi, 2022). Therefore, attitude and 

intention are mutually reinforcing. Studies 

Perceived Attitude 

Perceived Behavioural 

Control 

 

Subjective Norms 

Behavioural Intention 
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have empirically confirmed that, attitude is 

a fundamental factor in understanding the 

behavioural intention (Ajzen, 1991). Based 

on this and many other conclusions, the 

following hypothesis is formulated: 

H1: Attitudes of digital business 

enterpreneurs is strongly correlated to their 

behavioural intention towards paying 

presumptive tax 

Perceived behavioural control shows how 

people reacts, feel and display about 

having access to the skills, opportunities 

and resources they required before 

performing a certain behaviour or act 

(Fishbein & Ajzen, 1975; Ajzen, 1991). 

Therefore, perceived behavioural control 

involves one’s opinion of how easy or 

difficult it is to embrace, engage and carry 

out or pursue a particular behaviour 

(Ajzen, 1991). Equally, it is refered to as 

perception or belief of the capabilities and 

resources needed to engage in a certain 

way or in accordance with a particular 

behaviour (Mathieson, 1991). Hence, when 

a person possesses abilities, resources and 

beliefs that, a particular action could be 

carried out easily, then, his/her behavioural 

intention will be tilted towards such 

activity or action (Ajzen, 1991). Perceived 

behavioural control has been established 

empirically to be reinforcing behavioural 

goals/intention (Mathieson, 1991). Based 

on this, the following hypothesis has been 

proposed: 

H2: perceived behavioural control of 

digital business enterpreneurs is strongly 

associated with their behavioural intention 

towards paying presumptive tax 

Subjective norms refer to the person’s 

anticipation or perception of the related 

individual’s thought, feeling or opinion on 

whether or not he should accept, embrace 

or engage in a particular behaviour (Ajzen, 

1991; Kumari & Devi, 2023). Subjective 

norms is the feeling that other people that 

are related to an individual have perception 

about a particular course of action or 

choice (Tan & Teo, 2000). When person 

believe that another person close to him/her 

is perceptually inclined to a particular 

opinion or view, then, he can easily buy in 

given the related motivation from the other 

person. Subjective norms is acknowledged 

to be an influential factor on behaviour 

intention. Generally, people tend to believe 

and act in accordance with what they 

believe others expect of them (Kumari & 

Devi, 2022; Tan & Teo, 2000). At the 

initial stage of a new system or innovation, 

individuals behave strongly in line with 

their subjective norms because they have 

no taste or experience of the new system. 

Based on the findings of numerous studies, 

it is anticipated that, the combined effects 

of the related group or party triggers robust 

impact on the individual choice and 

decisions on behavioural intention. 

Therefore, the following hypothesis is 

formulated: 

H3: Subjective norms of digital business 

enterpreneurs is closely associated with 

their behavioural intention towards paying 

presumptive tax 

 

3. Methodology 

Research design involves the processes to 

be observed in accomplishing the study 

(Chali et al., 2022). There are three 

fundamental classes of research design 

namely descriptive, exploratory and causal 

research design (Hair et al., 2012). 

Therefore, using a particular research 

design entirely depends to a larger extent 

on the nature and peculiarity of the study. 

Descriptive design is deployed for the 

purpose of this study, because it usually 

examines the relationship between 

variables of interest without any attempt to 

control. The approach of the study is 

quantitative using the cross-sectional 

method of research. 

The population of the study involves 

businesses operating based on the social 

commerce and operating in the informal 

sector across two states namely Bauchi and 

Gombe states. The total number of the 

population as obtained from the NCC 

estimates stands at 466 for the two states. 



International Journal of Intellectual Discourse (IJID)   

ISSN: 2636-4832                                     Volume 7, Issue 4.                           December, 2024 

 

372 

 

The distribution is presented in Table 1 

below. The sample of the study is drawn 

using the hybrid of stratified and 

snowballing sampling. The sample size is 

determined using Krejcie and Morgan 

Table of sample determination and stands 

at 210. 

Table 1: Proportionate Sampling Distribution 

S/N State Population Computation Proportionate 

Sample 

1. Bauchi 271 271/466 x 210 122 

2. Gombe 195 195/466 x 210 88 

 Total 466  210 

 

Data for this study was collected using 

questionnaire. The questionnaires were 

administered on the respondents of the 

study. Specifically, questionnaire was 

adopted as method of data collection 

because of its tendency and likelihood to 

provide the required information for the 

study (Lohr, 2021). The questionnaires 

were self-administered by the researcher. 

4. Results and Discussion  

 

4.1 Response Rate 

The response rate of the study is one of the 

determinants of the accomplishment of the 

objectives of the study. Response rate 

shows whether the threshold of the 

responses is achieved or not. The response 

rate is adequate only when the sample size 

of the study is fulfilled. For the purpose of 

this study, the analysis of the response rate 

is as follows: 

Table 2: Analysis of Response Rate 

Details Frequency  Percentage 

Total number of questionnaires distributed 255 100% 

Total number of questionnaires retrieved 241 95% 

Total number of questionnaires completely filled 239 94% 

Total number of questionnaires incorrectly filled 2 0.8% 

Total number of useful questionnaires 239 94% 

Therefore, the useful response rate of the 

study is 94% as shown in Table 4.1 above. 

It is established from the average studies 

that, in a survey, response rate of 30% and 

above may be considered adequate 

(Holtom et al, 2022). This implies that, the 

estimation takes care of the possible non-

response from the respondents. 

4.2 Assessment of outliers 

Outliers are observations typically with 

exceedingly high or low values which 

makes such values stand out from the 

remaining observations (Dash et al., 2023). 

Outliers tend to be suspicious because of 

their apparent distinctive values which 

could be larger or smaller than the majority 

observations in the data set. In computing 

regression analysis and other multivariate 

functions, outlier usually becomes 

problematic because of the tendency of 

distortions of the estimates of regression 

coefficients (Sullivan et al., 2021). 

Equally, outliers could lead to outrageous 

variability in the data set and the outcomes 

of the data analysis (Sarstedt et al., 2022). 

In addition, outliers bring about 

unfavourable skewness of normal 

distribution curve which otherwise affects 

the accuracy and efficiency of the data 

analysis techniques (Sullivan et al., 2021; 

Sarstedt et al., 2022). Therefore, outliers 

should be identified and carefully treated in 

the data set so as to accomplish seamless 

analysis. Generally, outliers are classified 

into two namely univariate outliers and 

multivariate outliers (Jamshidi et al., 

2022). In this study, outliers were 

examined using standardized values based 
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on the established threshold of ±3.29 

(Tabachnick & Fidell, 2007). In the 

evaluation, no case of univariate outlier 

was found as all the computed standardized 

values were below the minimum threshold 

of ±3.29. moreover, multivariate outliers 

were examined using Mahalanobis 

Distance (D2). In accordance with 

Mahalanonobis criterion, no multivariate 

outlier was found. This implies that, no 

case of outlier was found in the entire data 

set. 

4.3 Normality Test 

Normality assumption is one of the 

necessary presumptions of multivariate 

analysis (Tsagris & Pandis, 2021). 

Examining the constructs and the data 

circulation in relation to the assumptions of 

normal distribution is critically pertinent in 

data analysis (Hair et al., 2012). Hair et al., 

(2012) averred that, researchers should 

conduct test of normality on the data set 

before conducting other inferential 

statistical analysis. This is because, non-

normal data could be problematic (Tsagris 

& Pandis, 2021). Non-normal data could 

sway the efficacy of the inferential 

statistics and the resultant estimates. In this 

study, the normality assumptions were 

tested graphically. This implies that, 

histogram and normal probability plot were 

critically examined to ensure that, 

fundamental assumptions of normality are 

preserved and accomplished. The output of 

the normality test shows that, the data of 

the study follows the normal pattern 

because the bars plotted on the histogram 

are evidently normal. Therefore, the 

normality assumption was not violated. 

Figure 1 and 2 show the histogram and 

normal P-P plot. 

 

Figure 1: Histogram 
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Figure 2: Normal P-P Plot 

 

4.4 Collinearity Diagnostics 

Multicollinearity refers to a situation where 

two or more independent variables shows 

excessive correlation (Kim, 2019; Daoud, 

2017). The excessive correlation between 

the independent variables implies that, they 

are similar in every sense. Multicollinearity 

is problematic in data analysis. Where 

multicollinearity is found, it shows that,  

 

 

 

 

 

there is increase in tendency for error terms 

(Kim, 2019). In addition, multicollinearity 

renders statistical significance of 

regression coefficient less reliable (Daoud, 

2017; Kim, 2019). In detecting 

multicollinearity, correlation matrix is 

examined along with other measures to 

arrive at the precise estimates. It is 

established that, correlation coefficient of 

0.90 and above is a proven case of 

multicollinearity (Obite et al., 2020).  

Table 3: Constructs Collinearity 

Constructs BI ATT BC SN 

BI 1    

ATT .629** 1   

BC .547** .786** 1  

SN .261** .504** .783** 1 

It is clearly indicated from the Table 3 

above that, the correlation coefficients of 

the independent variables against one 

another have met the minimum threshold, 

hence no case of multicollinearity. This 

shows that, the independent variables are 

not highly correlated. 

Moreover, variables collinearity may be 

assessed or examined using Variance 

Inflated Factor (VIF), condition index and 

tolerance value but this is subject to the 

deficiency of correlation coefficient tests 

(Kim, 2019). 
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4.5 Hypothesis Testing 

This section of the study attempts to 

present the results of hypotheses testing. 

The hypotheses formulated or generated 

from the in-depth literature review were 

tested to arrive at the decisive position of 

accepting the hypotheses or otherwise.  

Specifically, multiple regression analysis 

was conducted to examine the predictive 

power of the independent variables on the 

dependent variable. The result of the 

analysis as presented in Table 4 revealed 

that, all the independent variables 

significantly predict the variability in the 

dependent variable. For instance, R2 which 

is a statistical measure in a regression 

model that determines the proportion of 

variance in the dependent variable that can 

be evidently explained by the combined 

independent variables is 0.436. R-square 

shows the fitness of the model in a 

regression (Ozili, 2023). According to 

Cohen (1988), R-square is categorized into 

three classes. They are 0.02 is weak, 0.13 

is moderate, 0.26 and above is substantial. 

Therefore, based on this classification, the 

R-square of this study is substantial at 

0.436. the result of the multiple regression 

is presented in the following table. 

Table 4: Hypothesis Test 

Variables βeta t-value P-value R-square 

Attitude .432 5.233 0.000** .436 

Behavioural Control .446 3.893 0.000** 

Subjective Norms .306 3.724 0.000** 

 

Hypothesis one (H1) implies that, attitudes 

of digital business enterpreneurs is strongly 

correlated to their behavioural intention 

towards paying presumptive tax. The result 

of the regression analysis shows that, 

attitude of the digital enterpreneurs is 

significantly related with the behavioural 

intention (βeta = .432, t = 5.233, p-value = 

0.000) which indicates that hypothesis one 

is supported. 

Hypothesis two (H2) indicates that, 

perceived behavioural control of digital 

business enterpreneurs is strongly 

associated with their behavioural intention 

towards paying presumptive tax. The result 

of the regression analysis and correlation 

analysis revealed that, perceived 

behavioural control is significantly 

associated with behavioural intention of 

the digital enterpreneurs to pay 

presumptive tax (βeta = .446, t = 3.893, p-

value = 0.000) which implies that 

hypothesis two is strongly supported. 

Hypothesis three (H3) indicates that, 

Subjective norms of digital business 

enterpreneurs is closely associated with 

their behavioural intention towards paying 

presumptive tax. The result of correlation 

and regression analysis revealed that, 

subjective norm is strongly associated with 

behavioural intention of digital 

enterpreneurs towards paying presumptive 

tax (βeta = .306, t = 3.724, p-value = 

0.000). This indicated that, hypothesis 

three is strongly supported. 

4.6 Discussion of the Findings 

This study was undertaken to examine the 

behavioural intention of enterpreneurs in 

the social commerce towards paying 

presumptive tax. The study is a quantitative 

study using cross-sectional mode. The 

study was one of the salient efforts to 

understand the mindset of these businesses 

towards discharging their 

responsibilities/obligation of tax payment. 

The study revealed that, attitude is a strong 

predictor of behavioural intention towards 

payment of tax. This implies that, positive 

attitude from the part of taxpaying public is 

a strong prerequisite or precursor in 

controlling the acute situation of tax non-

compliance in Nigeria. This study has laid 

bare, the importance of attitude in 

influencing behavioural intention. It is a 

fundamental insight into the hard-to-deal 

issue of tax evasion and avoidance in 
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Nigeria. The finding of this study is 

consistent with De Groot and Steg (2007) 

where it was found that, attitude towards 

behaviour is significant construct. 

Similarly, Keszey (2020) has found that 

attitude is a major predictor of behaviour. 

Amin and Zahora (2013) have strongly 

supported the findings by arguing that, if 

positive attitude is established, the 

behavioural intention will automatically be 

influenced. 

Moreover, this study has confirmed the 

significant effect of behavioural control on 

the intention to pay tax. This finding is 

consistent with studies of De Groot and 

Steg (2007); Mathieson (1991); Taylor and 

Todds (1995). It is understood that, skills, 

resources and other capabilities have been 

instrumental to have positive intention 

towards paying tax. This is essential in 

reducing the levels and layers of non-

compliance which could drive the Nigerian 

revenue authorities to contribute 

meaningfully in revenue quota. 

In similar vein, perceived subjective norms 

exhibits strong association and relationship 

with behavioural intention towards paying 

tax. This finding has been proven in the 

past literature. For example, the study of 

Keszey (2020); Taylor and Tood (1995); 

Harrison et al. (1997). However, this 

study’s findings is not consistent with the 

findings of Davies et al. (1989); Mathieson 

et al. (2001) where the outcomes turned out 

to show insignificant association between 

subjective norms and behavioural 

intention. 

 

5. Conclusion and Recommendations 

The study has contributed significantly in 

clarifying the complex issues of tax non-

compliance in Nigeria. It has shown that, 

behavioural intention to pay the 

presumptive tax is significantly and 

strongly associated with the long-

established factors like attitude, perceived 

behavioural control and subjective norms. 

This study is ground-breaking because it 

sheds light on the readiness or willingness 

of businesses in the emerging sub-sector of 

social commerce to contribute their quota 

to the national purse. The tax authorities in 

Nigeria, particularly those responsible with 

the collection and remittance of taxes from 

the informal sector will benefit remarkably 

from this study. The study remedies the 

notion that, taxes from the informal sector 

is difficult to collect and administer 

generally. 

Nonetheless, the tax authorities should 

develop holistic and workable framework 

to engage in advocacy campaign on the 

importance of discharging the taxpaying 

obligations. The framework should involve 

measures to instill and imbibe positive 

attitudes in taxpayers and other methods 

that could enhance the likelihood of 

triggering the digital entrepreneurs in the 

social commerce sub-sector to embrace 

this positive attitude and to work it up for 

the benefit of all and sundry. 

The study concludes that, skills, 

capabilities, resources and other 

motivations as well as incentives should be 

given to the taxpayers in the larger 

informal sub-sector in Nigeria. The offer of 

tax waivers, tax holidays, free registration 

to obtain other government subsidies 

would go a long way in mitigating their 

non-compliant attitude. Developing a 

digital database for the online businesses 

will equally make the process seamless and 

handy. Such database could be exploited in 

offering training and other essential skill 

acquisition workshops for digital 

businesses. By so doing, their accumulated 

earnings will be incorporated in computing 

the country’s GDP which would improve 

the Nigerian economic outlook. 

This study shows the significance of 

subjective norms especially the feelings, 

perceptions and opinions of other related 

parties in influencing the decisions of the 

taxpayers to comply or otherwise. The 

informal sector of the Nigerian economy is 

largely populated by SMEs whose idea of 

tax obligation is to a larger or greater extent 

skewed towards other mundane 
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considerations not civic obligations. 

Therefore, the tax policymakers and tax 

administration should open a friendly 

avenue or platform for consistent and 

continuous dialogue and mutual 

understanding. This is because, the finding 

of this study has further revealed that, 

careful understanding of the tax obligation 

and its attendant benefit by the larger 

taxpaying community both formal and the 

informal will go a long way in influencing 

the willingness of the taxpayers to comply 

with no constraint or hinderance. 

5.1 Limitations and Suggestion for 

Further Studies 

The outcomes of this study indicated the 

factors that influences the behavioural 

intention of digital taxpayers in complying 

with the presumptive tax system in Nigeria. 

This is to improve the revenue flow and to 

encourage good number of SME taxpayers 

to get enrol in the formal net of the 

Nigerian economy. Although studies have 

their possible flaws, this study may not be 

isolated for tendency of obvious 

shortcomings. Therefore, this study covers 

only businesses in the social media space 

like Facebook, WhatsApp, Instagram e.t.c. 

It is quite observed that, other small and 

medium scale businesses have similar 

operations both within the e-commerce 

boundaries and beyond. Therefore, future 

studies should consider other businesses 

within the general e-commerce and 

compare the outcomes. 

Equally, this study employed population in 

the two states in Nigeria, and the sampling 

procedure used in the study is the hybrid of 

stratified and multistage sampling method. 

Multistage sampling is a non-probability 

sampling which might constraint the 

researcher’s ability to generalize the results 

indiscriminately to other locations. 

Therefore, future research studies should 

mobilise the population using another 

approach and the sampling procedure 

should be entirely probability so that 

outcomes of the exercise could be 

generalized beyond the assumed 

boundaries of the study. 

Similarly, this study provides useful 

insight into the interrelationship between 

the constructs in the TPB model. There are 

other avenues to add flavour to the 

taxpayers’ compliance behaviour in 

Nigeria. For example, the hybrid model 

combining TPB and some elements in the 

Technology Acceptance Model (TAM) 

could open a new frontier and critical 

understanding of the opinion and 

perception of SMEs in the informal sector. 

Specifically, constructs like perceived 

usefulness, perceived benefit, perceived 

ease of use should be incorporated into a 

modified TPB and TAM for in-depth 

understanding of the taxpayers’ readiness 

or willingness to comply. 

In same vein, it is observed that, this study 

uses the small number of respondents in 

comparison to the growing number of 

businesses in that sector. It is on record 

that, SME sub-sector is the fastest growing 

sub-sector in the Nigerian economy. It is 

also the largest employer of labour which 

implies that the growth rate and the number 

of businesses being incubated annually 

could be meaningfully large. Hence, 

further studies should engage broad 

responses from the remarkable number of 

respondents. By so doing, the outcome will 

be all-encompassing and cut across 

different regions in the country. 

 

Acknowledgment 

The author wishes to express his 

appreciation to Tertiary Education Trust 

Fund (Tetfund) for funding this research 

study couple with the support of the 

management of Sa’adu Zungur University 

Bauchi State.   

 

 

 

 

 

 

 



International Journal of Intellectual Discourse (IJID)   

ISSN: 2636-4832                                     Volume 7, Issue 4.                           December, 2024 

 

378 

 

References 

Aditya, C. (2020). The presumptive tax 

regime on micro, small and medium 

enterprises in Indonesia. Syntax 

Literate, 5(6), 50-63. 

Aidonojie, P. A., Eregbuonye, O., 

Majekodunmi, A. T., & Inagbor, M. E. 

(2024). The Prospect and Legal Issues 

of Income Tax in the Nigerian 

Metaverse. Trunojoyo Law 

Review, 6(1), 17-50. 

Ajzen, I. (1991). The theory of planned 

behavior. Organizational behavior 

and human decision processes, 50(2), 

179-211. 

Akpan, I., & Cascant‐Sempere, M. J. 

(2022). Do tax policies discriminate 

against female traders? A gender 

framework to study informal 

marketplaces in Nigeria. Poverty & 

Public Policy, 14(3), 287-306. 

Akpan, I., & Sempere, K. (2019). Hidden 

inequalities: tax challenges of market 

women in Enugu and Kaduna states, 

Nigeria. 

Amin, M., & Zahora Nasharuddin, S. 

(2013). Hospital service quality and its 

effects on patient satisfaction and 

behavioural intention. Clinical 

Governance: An International 

Journal, 18(3), 238-254. 

Arvin, M. B., Pradhan, R. P., & Nair, M. 

(2021). Uncovering interlinks among 

ICT connectivity and penetration, 

trade openness, foreign direct 

investment, and economic growth: 

The case of the G-20 

countries. Telematics and 

Informatics, 60, 101567. 

Badara, M. A. S., & Saidin, S. Z. (2014). 

Internal audit effectiveness: Data 

screening and preliminary 

analysis. Asian Social Science Volume 

10, Issue 10, 29 April 2014, Pages 76-

85 

Bird, R. M., & Wallace, S. (2004). Is it 

really so hard to tax the hard-to-tax? 

The context and role of presumptive 

taxes. Contributions to Economic 

Analysis, 268, 121-158. 

Bosnjak, M., Ajzen, I., & Schmidt, P. 

(2020). The theory of planned 

behavior: Selected recent advances 

and applications. Europe's Journal of 

Psychology, 16(3), 352. 

Bougie, R., & Sekaran, U. 

(2019). Research methods for 

business: A skill building approach. 

john wiley & sons. 

Bucci, V. (2020). Presumptive taxation 

methods: A review of the empirical 

literature. Journal of Economic 

Surveys, 34(2), 372-397. 

Chali, M. T., Eshete, S. K., & Debela, K. 

L. (2022). Learning how research 

design methods work: A review of 

Creswell's research design: 

Qualitative, quantitative and mixed 

methods approaches. The Qualitative 

Report, 27(12), 2956-2960. 

Cheng, X., Gu, Y., & Shen, J. (2019). An 

integrated view of particularized trust 

in social commerce: An empirical 

investigation. International Journal of 

Information Management, 45, 1-12. 

Coleman, P. (2022). Validity and reliability 

within qualitative research for the 

caring sciences. International Journal 

of Caring Sciences, 14(3), 2041-2045. 

Daoud, J. I. (2017, December). 

Multicollinearity and regression 

analysis. In journal of physics: 

Conference series (Vol. 949, No. 1, p. 

012009). IOP Publishing. 

Dash, C. S. K., Behera, A. K., Dehuri, S., 

& Ghosh, A. (2023). An outliers 

detection and elimination framework 

in classification task of data 

mining. Decision Analytics 

Journal, 6, 100164. 

Davis, F. D., Bagozzi, R. P., & Warshaw, 

P. R. (1989). User acceptance of 

computer technology: A comparison 

of two theoretical 

models. Management science, 35(8), 

982-1003. 



International Journal of Intellectual Discourse (IJID)   

ISSN: 2636-4832                                     Volume 7, Issue 4.                           December, 2024 

 

379 

 

De Clercq, B. (2023). Tax literacy: what 

does it mean?. Meditari Accountancy 

Research, 31(3), 501-523. 

De Groot, J., & Steg, L. (2007). General 

beliefs and the theory of planned 

behavior: The role of environmental 

concerns in the TPB. Journal of 

applied social psychology, 37(8), 

1817-1836. 

DeSimone, J. A., Harms, P. D., & 

DeSimone, A. J. (2015). Best practice 

recommendations for data 

screening. Journal of organizational 

behavior, 36(2), 171-181. 

Dube, G. (2018). The design and 

implementation of minibus taxi 

presumptive taxes. The Service 

Industries Journal, 38(11-12), 723-

741. 

Duve, M., & Schutte, D. (2021). The 

influence of simplicity, fairness and 

transparency perceptions on 

presumptive tax compliance. In social 

sciences international research 

conference. 

Duve, M., & Schutte, D. P. (2021). A 

Critical Review of the Characteristics 

of Presumptive Tax Systems in 

Developing Countries. Theory, 

Methodology, Practice-Review of 

Business and Management, 17(02), 

27-43. 

Hair, J. F., Sarstedt, M., Ringle, C. M., & 

Mena, J. A. (2012). An assessment of 

the use of partial least squares 

structural equation modeling in 

marketing research. Journal of the 

academy of marketing science, 40, 

414-433. 

Harrison, D. A., Mykytyn Jr, P. P., & 

Riemenschneider, C. K. (1997). 

Executive decisions about adoption of 

information technology in small 

business: Theory and empirical 

tests. Information systems 

research, 8(2), 171-195. 

Hilling, A., Sandell, N., Sonnerfeldt, A., & 

Vilhelmsson, A. (2023). The 

development of a multidimensional 

meaning of tax: From unfair tax to 

fair. Discourse & 

Communication, 17(1), 57-76. 

Hirose, M., & Creswell, J. W. (2023). 

Applying core quality criteria of 

mixed methods research to an 

empirical study. Journal of Mixed 

Methods Research, 17(1), 12-28. 

Holtom, B., Baruch, Y., Aguinis, H., & A 

Ballinger, G. (2022). Survey response 

rates: Trends and a validity 

assessment framework. Human 

relations, 75(8), 1560-1584. 

Ibrahim, U. M. A. R. U. (2019). The 

Impact of Cybercrime on the Nigerian 

Economy and banking system. NDIC 

Quarterly, 34(12), 1-20. 

Iordachi, V., & Tirlea, M. R. (2016). Use 

of presumptive taxation in facilitating 

small business tax 

compliance. Economie Şi Sociologie, 

(3), 11-19. 

Izah, S. C., Sylva, L., & Hait, M. (2023). 

Cronbach's alpha: A cornerstone in 

ensuring reliability and validity in 

environmental health assessment. ES 

Energy & Environment, 23, 1057. 

Jamshidi, Ehsan Jolous, Yusri Yusup, John 

Stephen Kayode, and Mohamad 

Anuar Kamaruddin. "Detecting 

outliers in a univariate time series 

dataset using unsupervised combined 

statistical methods: A case study on 

surface water 

temperature." Ecological 

Informatics 69 (2022): 101672. 

Keszey, T. (2020). Behavioural intention to 

use autonomous vehicles: Systematic 

review and empirical 

extension. Transportation research 

part C: emerging technologies, 119, 

102732. 

Kim, J. H. (2019). Multicollinearity and 

misleading statistical results. Korean 

journal of anesthesiology, 72(6), 558-

569. 

Kumari, A., & Devi, N. C. (2023). 

Blockchain technology acceptance by 

investment professionals: a 



International Journal of Intellectual Discourse (IJID)   

ISSN: 2636-4832                                     Volume 7, Issue 4.                           December, 2024 

 

380 

 

decomposed TPB model. Journal of 

Financial Reporting and 

Accounting, 21(1), 45-59. 

Lohr, S. L. (2021). Sampling: design and 

analysis. Chapman and Hall/CRC. 

Mahmoud, M. A., Muharam, F. M., & 

Masud, A. (2015). Factors that 

influence the entrepreneurial intention 

of Nigerian postgraduates: 

Preliminary analysis and data 

screening. Asian Social Science, 

Volume 11, Issue 4, 14 January 2015, 

Pages 180-189. 

Mathieson, K. (1991). Predicting user 

intentions: comparing the technology 

acceptance model with the theory of 

planned behavior. Information 

systems research, 2(3), 173-191. 

Mathieson, K., Peacock, E., & Chin, W. W. 

(2001). Extending the technology 

acceptance model: the influence of 

perceived user resources. ACM 

SIGMIS Database: the DATABASE 

for Advances in Information 

Systems, 32(3), 86-112. 

Matyushok, V., Krasavina, V., Berezin, A., 

& García, J. S. (2021). The global 

economy in technological 

transformation conditions: A review 

of modern trends. Economic 

Research-Ekonomska 

Istraživanja, 34(1), 1471-1497. 

Mebratu, A. A. (2024). Theoretical 

foundations of voluntary tax 

compliance: evidence from a 

developing country. Humanities and 

Social Sciences 

Communications, 11(1), 1-8. 

Meilatinova, N. (2021). Social commerce: 

Factors affecting customer repurchase 

and word-of-mouth 

intentions. International Journal of 

Information Management, 57, 

102300. 

Muzari, T., Shava, G. N., & Shonhiwa, S. 

(2022). Qualitative research 

paradigm, a key research design for 

educational researchers, processes and 

procedures: A theoretical 

overview. Indiana Journal of 

Humanities and Social Sciences, 3(1), 

14-20. 

Ngugi, M. (2022). Factors Affecting the 

Collection of Presumptive Tax Among 

the Small Taxpayers in Kisumu 

Central Business District (Doctoral 

dissertation, KESRA/JKUAT-

Unpublished research project). 

Obite, C. P., Olewuezi, N. P., Ugwuanyim, 

G. U., & Bartholomew, D. C. (2020). 

Multicollinearity effect in regression 

analysis: A feed forward artificial 

neural network approach. Asian J. 

Probab. Stat, 6(1), 22-33. 

Olaitan, V. (2016). The informal sector and 

tax revenue drive: A Nigerian case 

study. 

Ozili, P. K. (2023). The acceptable R-

square in empirical modelling for 

social science research. In Social 

research methodology and publishing 

results: A guide to non-native English 

speakers (pp. 134-143). IGI global. 

Rahman, M. M., Tabash, M. I., 

Salamzadeh, A., Abduli, S., & 

Rahaman, M. S. (2022). Sampling 

techniques (probability) for 

quantitative social science 

researchers: a conceptual guidelines 

with examples. Seeu Review, 17(1), 

42-51. 

Sarstedt, M., Hair, J. F., Pick, M., 

Liengaard, B. D., Radomir, L., & 

Ringle, C. M. (2022). Progress in 

partial least squares structural 

equation modeling use in marketing 

research in the last 

decade. Psychology & 

Marketing, 39(5), 1035-1064. 

Sebele-Mpofu, F. Y., & Mususa, A. 

(2019). How successful is 

presumptive tax in bringing informal 

operators into the tax net in 

Zimbabwe? A study of transport 

operators in Bulawayo. International 

Journal of Innovative Science and 

Research, 4(3), 79-89. 



International Journal of Intellectual Discourse (IJID)   

ISSN: 2636-4832                                     Volume 7, Issue 4.                           December, 2024 

 

381 

 

Sharma, H. (2022). How short or long 

should be a questionnaire for any 

research? Researchers dilemma in 

deciding the appropriate questionnaire 

length. Saudi journal of 

anaesthesia, 16(1), 65-68. 

Sullivan, J. H., Warkentin, M., & Wallace, 

L. (2021). So many ways for assessing 

outliers: What really works and does it 

matter?. Journal of Business 

Research, 132, 530-543. 

Tabachnick, B. G., & Fidell, L. S. 

(2007). Experimental designs using 

ANOVA (Vol. 724). Belmont, CA: 

Thomson/Brooks/Cole. 

Tan, M., & Teo, T. S. (2000). Factors 

influencing the adoption of Internet 

banking. Journal of the Association 

for information Systems, 1(1), 5. 

Taylor, S., & Todd, P. (1995). Assessing IT 

usage: The role of prior 

experience. MIS quarterly, 561-570. 

Thomas, K. D. (2013). Presumptive 

collection: a prospect theory approach 

to increasing small business tax 

compliance. Tax L. Rev., 67, 111. 

Trushkina, N. (2019). Development of the 

information economy under the 

conditions of global economic 

transformations: features, factors and 

prospects. Virtual Economics, 2(4), 7-

25. 

Tsagris, M., & Pandis, N. (2021). 

Normality test: Is it really 

necessary?. American journal of 

orthodontics and dentofacial 

orthopedics, 159(4), 548-549. 

Udom, A. J., & Ekpouko, J. C. (2024). 

Navigating Success: The Impact of 

Social Media Strategies on Small and 

Medium-Scale Businesses in Ikot 

Ekpene, Akwa Ibom State, 

Nigeria. International journal of 

Innovation in Marketing 

Elements, 4(1), 39-58. 

Ukwuoma, H. C. (2019). The effect of ICT 

on economic growth in Nigeria. Int. J. 

Manag. Technol. Eng, 9(2), 2292-

2302. 

Yusuf, W., Alesinloye, F., Oyegoke, E., & 

Tambaya, A. (2024). Determinants of 

E-Commerce: A Case of Fashion 

Wears and Cosmetics E-Businesses in 

Nigeria. Open Journal of Social 

Sciences, 12(1), 374-395. 

 

 


