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Abstract 

The study draws its theoretical framework from the Uses and Gratifications Theory, aimed at 

investigating the use of social networking sites (SNS) by Nigerian Polytechnic students for 

promoting political participation. The study collected 841 samples from students of three 

Federal Polytechnics in three geopolitical zones of Nigeria to test the proposed model. Thus, 

the partial least squares method was used to assess the relationships in the model. The results 

analysed indicates a significant relationship between frequent use of social networking sites 

and political participation. Also, the results revealed a significant relationship between the 

number of social networking sites used and political participation. However, the relationships 

between the number of social networking sites used and the Political participation was not 

supported. The findings prove that a greater number of Nigerian students participate in politics 

and that they are vital instruments that can be used by the government in instituting 

governmental policies within the citizenry. It is therefore recommended that Nigerian higher 

institutions should convince the government, stakeholders and policymakers to commit 

resources to target the students for political participation, mentorship, and development of 

democracy as future leaders. The government should re-strategise the use of Social Network 

Sites by Students for better political participation and the choice of better would-be leaders for 

the country. 

Keywords: Networking sites, Perception, Political participation, Polytechnic students, Social 

media 

 

1. Introduction   

Social networking sites exert greater 

influence on students' involvement with the 

world and prove to be vital exchange 

mechanisms at their disposal. Social 

networking sites have evolved far beyond 

mere socialisation functions to become vital 

political and economic tools. Social 

networking sites have proved to be the most 

effective way for businesses to reach new 

audiences on a global scale (Altieri, 

Leccardi, & Ruffini, 2016, Guess, & 

Munger, 2023). 

Similarly, social networking sites also help 

to fuel the global economy by creating new 

jobs, democratising information, and 

pushing brands far beyond their borders. 

Before the advent of social media, 

manufacturers had to pay huge amounts for 

their brands on traditional advertising 

media that might not have reached their 

target markets. At present, businesses own 

and create their digital media content, 

breaking down the barriers to reaching new 

audiences. 

Furthermore, students use social networks 

to express their views and opinions as they 

arise. They also accord students the avenue 

to participate in core political issues and 

contribute to the welfare and development 

of their nation (Lall, 2014, Zoaka 2021). 

Studies showed that there is increased 

awareness through social networking sites 

that have given students unprecedented 

foothold in the nation's political decision-

making process and made them a force to 
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be reckoned with in matters that involve 

election conduct, social infrastructural 

developments, education policies, 

government expenditures, and many more 

(Kim & Khang, 2014). The extent to which 

social networking sites would integrate 

students into society and the world would 

only increase as social networking sites got 

more versatile and refined. 

In 2015, the country witnessed the 

proliferation of social networking sites, 

where students closely monitored the events 

and contributed massively to the political 

information diffusion process (Abdulrauf, 

Abdul Hamid, & Ishak, 2017). This 

development in northern Nigeria not only 

ushered in a new political information and 

transparency era in Nigeria but also gave its 

political participation process a huge 

credibility lift. 

Situating all these within the context of 

research gaps, several studies have 

investigated the effective roles played by 

social networking sites in facilitating 

student engagement (Domingo & 

Gargante´, 2016; Leccardi & Ruffini, 2016; 

Theocharis & Lowe, 2016; Tess, 2013). 

Yet, current research on how social 

networking sites (SNSs) influence student 

political engagement in particular is not 

adequate (Eid & Al-Jabri, 2016). 

Again, despite the growing global concerns 

over the form of social and political 

engagements emerging from increasing 

dependence on social networking sites 

among students, little is known about how 

this phenomenon is happening in Africa in 

general and Nigeria in particular 

(Abdulrauf, Abdul Hamid, & Ishak, 2017; 

Abdu, Mohamad, & Muda, 2017). Given 

this gap, this study aims to provide a 

developing country’s perspective on the use 

of social media in the renewed political 

participation among Nigerian polytechnic 

students (Jin, 2015; Orosz, Tóth-Király, & 

Bőthe, 2016; Phua & Ahn, 2016; Skiera, 

Hinz, & Spann, 2015). 

In a similar vein, in the few studies that 

attempted to explain the changing aspects 

of social networking sites in promoting 

political participation, the results were 

varied and conflicting (for a meta-analysis, 

see Boulianne, 2015). For example, Carlisle 

& Patton (2013) identified political interest 

as the only important predictor of political 

participation on Facebook, whereas 

Mihailidis’ (2014) survey of 800 college 

students showed that social media were 

rarely used for politics. However, Gil de 

Zúñiga et al. (2014), Cheng, Liang, & 

Leung (2015), and Kim (2017) discovered 

that social media political expression was a 

strong predictor of political participation. 

Again, researchers and practitioners are still 

wondering how student’s social networking 

use influences their political participation 

(Lesch, 2018; Bursztyn, Davide, David, 

Noam, & Jane, 2021). 

 

2. Literature Review and Hypothesis 

Development  

2.1 Overview of Social Media 

Defining social media has been somewhat 

difficult, as the term refers more to some 

form of functionality than any particular 

media platform (Navetta, 2011). It has been 

defined as “a group of Internet-based 

applications that build on the ideological 

and technological foundations of Web 2.0 

and that allow the creation and exchange of 

user-generated content” (Kaplan & 

Haenlein, 2010). Institute for Prospective 

Technological Studies (2008) writes that 

social media or social networking sites are 

those sites which, on a basic technological 

level, combine social networking, a list of 

contacts and a profile. They are distinct 

from other applications in the way they 

support people’s presentation of 

themselves, externalisation of data, new 

ways of community formation, and bottom-

up activities. They are also distinguished by 

their ease of use and their re-organization of 

Internet geography. 

In their perhaps more practical definition, 

Boyd and Ellison (2008) see social network 

sites as web-based services that allow users 

to: Construct a public or semi-public profile 
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within a bounded system articulate a list of 

other users with whom they share a 

connection, and view and traverse their list 

of connections and those made by others 

within the system. 

A distinguishing feature of social media is 

its interactivity and inclusiveness. It is 

interactive in that it represents a radical shift 

from the one-way communication flow of 

traditional media to permit unlimited two-

way exchange among users. It is inclusive 

in that it is open to everyone to participate 

in; in other words, it excludes the rigid, 

centralised gate-keeping orientation of the 

traditional media (Kaplan and Haenlein, 

2010). 

Patrick and Ese (2018) described social 

media as "the in-thing in this attention-

getting age, used for various reasons, 

especially sharing ideas and information 

among friends." Similarly, social media are 

understood to be web-based platforms that 

enable and facilitate users to generate and 

share content, allowing subsequent online 

interactions with other users (Kaplan and 

Heinlein, 2010). 

Social media simply refers to Internet-based 

tools and services that allow users to engage 

with each other, generate content, and 

search for information online. Social 

networking sites allow users to share 

information and interact with each other via 

the Internet or handheld devices (Buhari, 

2011). Social networking sites, by their 

nature, have the capability of educating, 

informing, and enlightening their audience. 

2.2 Theoretical Framework 

Uses and Gratification Theory (UGT), 

developed by Katz, Blumler, and Gurevitch 

(1974), describes media users as active in 

their usage, motives, and needs of 

gratification for attending media. Although 

developed for mainstream media, its utility 

is also tested on social networking sites and 

in online political scenarios. Even though 

the Uses and Gratification Theory assumes 

that media users play an active role in 

choosing and using the media, users take an 

active part in the communication process 

and are goal-oriented in their media use. 

Similarly, media users seek out a media 

source that best fulfils their needs. Uses and 

gratifications assume that the user has 

alternate choices to satisfy their need. 

Therefore, Social Networking Sites (SNS) 

can be used for fulfilling the need for 

information and expression of opinions 

about political issues. Uses and 

Gratification are the motivations behind the 

use of Social networking sites and political 

participation among students. 

2.3 Concept of Political Participation 

It refers to the various mechanisms through 

which the public expresses their political 

views and exercises their influence on the 

political process Chatora (2012) and 

Abubakar (2011) see it as the involvement 

of people (not necessarily actively) in any 

political process before a collective 

decision is reached. In their words, political 

participation entails citizens' engagements 

in the discourse of social, political, and 

economic issues, which serves as a stick for 

choosing would-be leaders.  It may also 

include assessing the capabilities of the 

incumbents and advocating ways of 

ameliorating societal ills for a more 

prosperous country. Political participation 

includes such activities as political 

discourse, political campaigns, voters' 

rights, the actual voting, writing and signing 

of petitions, attending civil protests, joining 

interest groups that engage in lobbying, 

political advocacy, monitoring and 

reporting of cases of violations of the 

electoral process such as fraud, rigging, 

intimidations, violence, monetary 

inducements, underage voting etc. 

Social networking sites have drastically 

changed the patterns in which electorates 

participate in politics. Social networking 

sites have made participation very fast, 

easier, and even more cost-effective 

(Okonko & Kenneth, 2012). Currently, 

social networking sites allow the electorates 

to interact constantly with their political 

associates, and share information about 

politics within their immediate 
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environment. With social networking sites, 

politicians now effectively communicate 

with their supporters. 

Social networking sites greatly help the 

students to get involved in political 

activities, party politics and participating in 

local action. Accordingly, social 

networking sites are widely used by 

students to express their opinions, promote 

political discourse, and enhance the 

production and distribution of political 

news and information freely and 

effectively. 

In his submission, Kaplan (2012), affirmed 

that social networking sites through the 

Internet, have effectively broken the 

monopoly of communication that was 

previously confined to traditional elites, due 

to its ability to foster pluralism and allow 

for freedom of expression by the citizenry. 

He further explained that social networking 

sites offer users the advantage of allowing 

individual members the possibility of 

documenting and processing facts and 

information concerning political issues. 

2.4 Frequency of Social Networking Sites 

and Political Participation  

Social networking sites (SNS) include a 

wide range of Internet-based platforms, 

popular among them are: LinkedIn, 

Facebook, Twitter, Digg, Delicious, 

Stumble Upon, Foursquare, blogging 

platforms (e.g., WordPress, Drupal, etc.), 

Wikipedia, bulletin boards (e.g., 

phbb.com). Quora and YouTube among 

others (Navetta, 2010). Today, the social 

media realm has so tremendously 

developed that it evolved into a very strong 

culture, thus, captured aptly by the Institute 

for Perspective Technological Studies 

(2008). “A social networking phenomenon 

has emerged over the past five years. In that 

time, social sites (SNS) have grown from a 

niche to a mass online activity, in tens of 

millions of Internet users are engaged, both 

in their leisure time and at work". Other 

popular social media include Myspace and 

WhatsApp. 

However, social media usage does not 

necessarily result in increased productivity. 

Indeed, it can be argued that some content 

consumed on social media is of little 

economic value and can even distract user's 

attention from productive activities (Tilleul, 

2023Abubakar (2011) and Abdulyakeen, & 

Yusuf,  2022) posit that social networking 

sites which include blogs (political blogs), 

networks (Facebook, Twitter, etc.), video 

sharing (YouTube), Audio sharing 

(postcard Images), or picture sharing 

(Flicker, Instagram), have the capacity of 

boosting political participation because of 

their openness, conversational nature, 

connectedness, textual and audio-visual 

characteristics and appeals. Okoro and 

Kenneth (2013) and Aba and Makinde. 

(2023) described social networking sites as 

a new genre of social media that allows 

users to express themselves, interact with 

friends, share personal information as well 

as publish their views. Thus, it is 

hypothesized that: 

H1: There is a significant relationship 

between Frequent use of Social networking 

sites and political participation 

2.5 Number of social networking sites use 

and political participation 

Studies on the relationship between the 

number of social networking sites use and 

political participation has shown that 

Facebook, Twitter and YouTube were the 

most popular social media platforms with 

college students. (Fatema, Li, Dong, & 

Rana 2022; Laor, 2022)   For instance, it is 

found that a surprising 96% of students 

surveyed said that they used Facebook on a 

typical day and 84% said that they also used 

YouTube. Only 20% said that they used 

blogs, whilst 14% used Twitter, 12% used 

MySpace and 10% used LinkedIn 

respectively (Arijeniwa, & Nwaoboli, 

2023).  

Similarly, different SNS use can inspire 

young people to engage in political 

activities by nurturing a sense of belonging 

and common purpose.  Therefore, different 

number of social networking sites can make 
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it easier to communicate and share ideas 

that encourages the users of these sites to 

participate in online activities that can give 

them the sense of belonging to the online or 

digital world (Li, Yang, & Ho, 2022).    

Furthermore, SNS tools that are used for 

liking, sharing, and commenting on 

Facebook postings, for instance, may be 

helpful for expressing support or opposition 

to a particular political stance or 

contentious subject (Bui, Krishen, 

Anlamlier, & Berezan, 2022) 

Theocharis, Boulianne,Koc-Michalska and 

Bimber,(2023) in their study asserts that 

SNS gives political activists the exceptional 

chance of using different network with 

potential support to share news about 

political events and activities. Thus, the 

variety of numbers of SNS at the disposal 

of users may convince the individual to 

participate in political events and activities 

the which otherwise might not have known 

about them (Casteltrione 2016). Thus, they 

may convince individuals to participate in 

these events who otherwise might not have 

known about them Thus, it is hypothesized 

that: 

H2: There is a significant relationship 

between the number of social networking 

sites use and political participation 

2.6 Students’ perception on Social 

networking sites and political 

participation 

User perception refers to how a user sees 

and observes the social networking sites 

and how it is used (Haque, Sarwar, and 

Yasmin, 2013:.and Cho, Cannon,Lopez, 

and  Li ,2024) Therefore, the perception a 

user may have on social networking sites 

differs according to the user’s anticipation 

and experience regarding the medium users 

of social networking sites certainly have 

different perceptions towards the platform 

in their quest to participate in politics. It is 

through the perceptions of social 

networking sites that users gather from 

everyday experiences, sharing information 

among friends and acquaintances, or online 

discussion and interaction that social 

networking site platforms can swing the 

intent of people to participate (Johnston, 

Chen, & Hauman, 2013; Nguyen, 2022). 

Chan-Olmsted, Cho, and Lee, (2013) in 

their examination of how users perceive 

social networking sites, such as Facebook, 

indicate that users can identify five distinct 

dimensions, that the user may perceive 

about the social networking sites. such as 

the participatory, commonality, openness, 

connectedness and conversationalist nature 

of social networking sites. For example, 

they noted that participation is the extent the 

degree to which users can engage in an 

active interaction as senders and receivers 

as opposed to being passively sender or 

receiver.  One can therefore state that social 

networking sites such as Facebook permit 

users to be involved and share content 

which facilitates the public to become more 

engaged and democratized than ever before. 

That is why Koh and Kim, (2004) viewed 

participation as an online community 

voluntary-helping behavior which provides 

meaningful information and knowledge for 

the online help-seeking users 

In addition, the perception of social 

networking sites is related to the issue of 

commonality, Chan-Olmsted et al., (2013) 

refer to commonality, as a characteristic of 

social networking sites which allows 

individuals and organizations to identify 

and communicate with the people with 

whom they want to be politically associated 

with. that is, it offers a platform for users as 

an individual or as an organization to form 

groups quickly and to establish political 

relationships efficiently with others who 

share some form of political commonality 

with them (Haque et al., 2013). In essence,  

researchers have viewed the social 

networking site Facebook as an effective 

platform for establishing communities such 

as online political communities (Boyd & 

Ellison, 2007: Zhang, & Sung, 2023).   

Although, Boyd and Ellison (2007) 

observed that the notion of communality 

has to be differentiated from the notion of 

community in an online situation. 
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community is about the coming together of 

people who concentrate on a common goal 

and with a form of continuous and 

consistency in nature. while, communality 

is about establishing links for individuals 

and organizations with others who share a 

certain commonality, based on their 

temporal needs and political interests at the 

time of communication. For example, when 

a user posts an online political comment, 

the user may have something in common 

with others who share or comment on the 

post, but they might not necessarily belong 

to the same community. this means that 

Facebook provides a platform for users that 

have commonality. Thus, it is hypothesized 

that: 

H3: There is a significant relationship 

between students’ perception of   social 

networking sites and political participation 

2.7 Research Framework 

From the literature reviewed, the following 

research framework was proposed to 

achieve the goal of the study. Political 

Participation is regarded as the dependent 

variable while, Frequent use of social 

networking sites, number of social 

networking sites used and students’ 

perception of social networking sites as the 

independent variables. 

 

 

 
Figure 1: Research framework  

 

3. Methodology 

Research Design  

The study adopts a quantitative method of 

research with cross-sectional descriptive 

survey design using Polytechnic students in 

three geo-political zones, in Nigeria. The 

institutions have a diverse target population 

of over thirty thousand students who come 

from all over Nigeria and abroad. They 

enrolled for various programmes across 

schools, colleges and departments that offer 

certificates, diplomas, degrees and 

postgraduate programmes. 

Population and Sample 

The three institutions selected were done 

strategically to capture the various social  

 

media experiences of the use of social 

networking sites (SNS) by polytechnic 

students for promoting political 

participation. Using Yamane's (1967) 

method of calculating the sample size of a 

population, the study arrived at 385 students 

per school making a total sample of 1155. 

The sampling technique employed was 

stratified random sampling, which involved 

dividing the population into strata based on 

gender, age, and level of education. 

Instrument of Data collection  

The current study was conducted using a 

level-adapted questionnaire to collect 

responses from Polytechnic students. The 

data was gathered using a stratified 



International Journal of Intellectual Discourse (IJID)   

ISSN: 2636-4832                                     Volume 7, Issue 1.                           March, 2024 

 

403 

 

sampling method and primarily included 

respondents from three geopolitical regions 

namely; North East, North Central and 

North West. A total of 1155 respondents 

within the age range of 21 and 51 years 

participated in the study. The final response 

received from the respondents was 841 

giving a response rate of 72.8%. The study 

used an adapted questionnaire from the 

work of Hershey, Jacobs-Lawson, 

McArdle, & Hamagami, (2007) and 

Alkhawaja, & Albaity, (2020) with a 7-

point Likert type scale, ranging from 

strongly disagree (1) to strongly agree (7). 

The Likert scale format is a rating scale 

used in the measuring of behaviour, attitude 

or any other issue of interest that requires 

evaluation (Leedy & Omrod 2010). 

Method of Data Analysis 

Partial Least Square (PLS-SEM) software 

was used for the analysis of data to establish 

the relationships between the dependent and 

independents variables of the study. 

Statistical significance is set at p < 0.05 and 

confidence interval at 95%. 

 

4. Results and Discussion 

This research is expected to unravel the way 

social networking sites promote political 

participation among students at 

Polytechnic. The result may not be expected 

to negate the findings of other research in 

African countries and around the world. It 

is expected that the perception and the 

frequency of students of Polytechnic in the 

use of social networking sites would be 

known. 

4.1 Preliminary Analysis 

Table 1 explains the demographic features 

of the respondents. The respondents ranged 

from 15–35 years and above, however, a 

large number of respondents were found 

within the age group of 20–24 years with 

about 56.7%. Among 841 respondents, 478 

(56.8%) were male and 363 with (48.6%) 

were female. Thus, it was determined that 

the majority of the respondents were mostly 

males. The main observation from 

demographic analysis suggested that male 

students were mostly engaged in the use of 

social networking sites for promoting 

political participation Thus, it was resolved 

that the majority of the respondents were 

mostly males. The main observation from 

demographic analysis suggested that men 

were mostly engaged in retirement savings 

compared to their female counterpart. 

 

Table 1: Demography of the Respondent 

Demographic Variable Items Frequency Percentage 

Gender Male 478 56.8 

 Female 363 48.6 

 Total 841 100.0 

Age of the Respondent 15-19 201 23.9 

 20-24 477 56.7 

 25-29 134 15.9 

 30-35 28 3.3 

 35 and above 1 .1 

 Total 841 100.0 

Academic Qualification Diploma 361 42.9 

 HND 433 51.5 

 PGD 22 2.6 

 Others 25 3.0 

 Total 841 100.0 

Which college do you belong to Engineering 134 15.9 

 Science 114 13.6 

 Management 

Sciences 
91 10.8 
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Demographic Variable Items Frequency Percentage 

 Social Sciences 346 41.1 

 Environmental 

Sciences 
58 6.9 

 Others 95 11.3 

 Total 838 99.6 

Time spent on social networking site 

per week? 
Less than 3 hours 198 23.5 

 3-6 hours 334 39.7 

 7-10 hours 171 20.3 

 11-14 hours 82 9.8 

 More than 14 

hours 
56 6.7 

 Total 841 100.0 

preferred social networking sites    

 WhatsApp 316 37.6 

 Twitter 49 5.8 

 Facebook 147 17.5 

 Instagram 72 8.6 

 YouTube 34 4.0 

 All of the above 223 26.5 

 Total 841 100.0 

    

4.2 Assessment of measurement model 

The PLS-SEM model is analysed in two steps. The first step assesses the measurement model 

by running the PLS algorithm, which measures the validity and reliability of each of the 

constructs in the model (Figure I). The second stage tests the structural model by estimating the 

path coefficient between the constructs, thus determining their significance and the model’s 

predictive ability. The measurement model shows the associations between the latent variables 

and the measures of each original construct. The measurement model examined the individual 

item reliability, internal consistency and reliability, convergent validity and discriminant 

validity of the model (Henseler et al., 2009; Hair et al., 2011; Hair et al., 2014). The result 

presents the measurement model of the online political participation of Nigerian polytechnic 

students. It shows the associations between the online political participation of Nigerian 

students and other constructs 

 

 

 

 

 

 

 

 

  

 

 

Figure2:Measurement Model
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The measurement model was assessed by 

using internal consistency and reliabilities, 

composite reliability, and Cronbach alpha 

for reflective constructs (Table 2). All the 

constructs fall within the threshold range of 

0.70–0.95 (Hair et al., 2019, 2022). 

Table 2: Internal Consistency and Reliability 

Constructs Reliability and Validity CA CR AVE 

Frequent use of Social networking 

sites 

0.780 0.872 0.695 

Number of social networking sites use 0.778 0.851 0.657 

Student’s perception of   Social 

networking sites 

0.734 0.880 0.786 

Political participation 0.777 0.870 0.692 
Note: CA is Cronbach’s α; CR is composite reliability; AVE is average variance extracted 

 

On the other hand, convergence validity is 

defined as the extent to which items 

genuinely represent the proposed latent 

construct and correlate well with other 

measures of a similar latent construct (Hair  

 

 

et al., 2006). The convergent validity is 

measured by assessing the average variance 

extracted (AVE) of each latent construct as 

recommended by Fornell & Larcker (1981). 

 

 

Table 3 Fornell & Larcker criterion 

 FNFSU NSMA PP PSNS 

Frequent use of Social networking sites 0.834    

Number of social networking sites use 0.020 0.811   

Students perception of Social networking 

Sites 

0.574 -0.034 0.832  

Political participation 0.088 -0.001 0.111 0.887 

Note: The square root of the AVE are the italics and bold value 

 

The AVE value is calculated as the mean of 

the squared loadings for all indicators 

associated with a construct as follows: 

𝐀𝐕𝐄𝛆𝐣=Σ𝛌𝐣𝐤𝟐𝐤𝐣𝐤=𝟏Σ𝛌𝐣𝐤𝟐+𝛉𝐣𝐤𝐤𝐣𝐤=𝟏 

Where: 

𝐀𝐕𝐄𝛆𝐣= Average Variance Extracted 

𝛌𝐣𝐤=𝟐 Sum of standardised loadings 

squared 

𝛉𝐣𝐤= Error variance of the kth indicator (k 

= 1…,Kj) 

To achieve good convergent validity, the 

average variance extracted (AVE) of each 

latent construct should be 0.50 or above, 

which indicates that on average, the 

construct explains over 50% of the variance 

of its items (Chin, 1998; Sarstedt, et al., 

2014). In line with the recommendation of 

Chin (1998), the values of AVE in the 

model showed high loadings (p > 0.50) on 

their constructs, signifying good 

convergent validity. 

 

Similarly, discriminant validity is the extent 

to which a construct differs empirically 

from another. It is the rate of changes 

between one construct and the other (Hair 

et al., 2014). The estimation of the 

discriminant validity can be done through 

the cross-loading of indicators, the Fornell 

& Larcker criterion, or the Heterotrait-

monotrait (HTMT) ratio of correlation. The 

Fornell-Lacker criterion for evaluating the 

discriminant validity compares the square 

root of the AVE (√𝐀𝐕𝐄) with the other 

latent constructs (Hair et al., 2014). Fornell-

Lacker (1981) recommended that the latent 

constructs should explain the variance of its 

indicator. Thus, the square root of AVE 

(√𝐀𝐕𝐄) should have a higher value than 

other latent constructs. Therefore, the 

correlations between the latent constructs of 

the model were compared with the square 

root of AVE (√𝐀𝐕𝐄). The findings indicate 
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that all the square roots of AVE were higher 

compared to the correlations between the 

latent constructs, indicating adequate 

discriminant validity within the latent 

constructs in the model (Fornell & Larcker, 

1981). 

The second method for verifying 

discriminant validity is examining the 

cross-loadings of the indicators. This 

method requires that the loadings of each 

indicator on its construct are higher than the 

cross-loadings on other constructs (Chin, 

1998; Hair et al., 2014; Henseler et al., 

2009). Chin (1998) recommends that all the 

indicator loadings should be greater than 

the cross-loadings. Table 4.4 presents how 

the indicator loadings relate to other 

indicators. The result shows that all 

indicator loadings were higher than the 

cross loadings signifying that the 

discriminant validity is fit for further 

analysis in the main model. 

 

 

Table 4: Cross Loading 

 FSNSU NSMA PP PSNS 

FSNSU4 0.844 0.018 0.512 0.084 

FSNSU5 0.852 0.012 0.449 0.097 

FSNSU6 0.804 0.019 0.469 0.040 

NSMA1 0.013 0.888 -0.037 -0.005 

NSMA5 0.026 0.782 -0.010 -0.003 

NSMA7 0.017 0.757 -0.022 0.008 

PP11 0.521 -0.020 0.857 0.120 

PP6 0.491 -0.025 0.858 0.093 

PP7 0.411 -0.043 0.778 0.057 

PSNS11 0.053 -0.027 0.112 0.923 

PSNS12 0.113 0.034 0.081 0.848 

 

4.3 Assessment of Structural Model 

The structural model assessments were 

performed as per the guidelines of Hair et 

al. (2019, 2022). The PLS-SEM generates 

T-statistics for testing the structural model 

(inner and outer models) using a method 

called bootstrapping. Therefore, 

bootstrapping is a non-parametric process 

that permits the testing of the statistical 

significance of different PLS-SEM results. 

It is very simple to conduct bootstrapping 

within the PLS-SEM settings (Streukens et 

al., 2016). This study, therefore, applied the 

standard bootstrapping technique with 500  

bootstrap samples and 841 cases to evaluate 

the significance of the path coefficients of 

the model (Henseler et al., 2009; Hair et al., 

2011; Hair et al., 2012; Hair et al., 2014). 

The PLS path estimates for the inner model 

indicate that hypothesis (H1) was 

supported, suggesting that frequent use of 

social networking sites significantly 

predicts the political participation of 

polytechnic students. (β=0.601, t=14.199, 

p<0.05). 

 

Figure 3: The Structural Model  
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Structural Model 

Similarly, hypothesis (H2) was not 

supported, suggesting that the number of 

social networking sites used does not 

significantly promote Political participation 

among polytechnic students (β=. -0.045, 

t=1.219, P< 0.223). However, H3 

was supported because Student’s 

Perception of Social networking sites 

significantly promotes Political 

participation among students of polytechnic 

(β= 0.060, t=2.209, P< 0.02 

 

Table 5 Path coefficient of the structural model 

Hypothesis Relationship Β Standard 

Deviation 

T-Value P-Value Decision 

 

H1 FSNSU -> 

PP 

0.570 
0.030 18.694 0.000 *** 

Supported 

 

H2 
NSMA -> 

PP 

 

-0.045 0.037 1.219 0.223 

 

Not 

Supported 

 

H3 

 

PSNS -> PP 

 

0.060 

 

0.027 

 

2.209 

 

0.027* 

 

Supported 

       

Note: ***Significant at 1%, **Significant at 5%, *Significant at 10%

 

4.4 Discussion 

The research was designed Specifically, to 

empirically investigate the use of social 

networking sites in promoting political 

participation among students. The results 

obtained show that two of the proposed 

hypotheses with 841 samples are supported. 

One hypothesis was not supported namely; 

relationships between the number of social 

networking sites used and the Political 

participation of Polytechnic students. 

The overall model postulated a positive 

relationship between the Frequent use of 

Social networking sites and the political 

participation of Polytechnic students. The 

result obtained proved to be positively 

related because Frequent use of social 

networking sites has a significant influence  

on students’ participation in politics. It 

implies that the students of the polytechnic 

frequently use social networking sites to 

present their political views and ideas while 

keeping in touch with political activities 

and comparing ideas with other politicians. 

It also infers that they seek to resolve 

political misunderstanding among the 

students as proposed by the previous 

scholars (Ali Imran, 2023; Alscher,  

 

 

Ludewig, & McElvany, 2022; Fasola, & 

Oyadeyi, 2021; Mansoor, Raheed, & Sattar, 

2022; Uwalaka, 2021). 

However, the impact of the anticipated 

relationship between the number of social 

networking sites used and polytechnic 

students' political participation is not 

significant which means that although 

polytechnic students frequently use social 

networking sites their participation in 

politics is limited to the use of a limited 

number of social networking sites, this is 

consistent with the findings of (Ashara, & 

Mustaffa, 2019; Mustapha, & Omar, 2020). 

Most of them participate in politics on 

Facebook (Ashara, & Mustaffa 2019; 

Dagona, Karick, & Abubakar, 2013) 

Consistent with the proposed hypothesis 

(H3), students’ perception of social 

networking sites significantly influences 

political participation. The findings imply 

that students perceive that social 

networking sites have a strong influence on 

students’ political views and serve as a 

conducive place for promoting politics and 

also a comfortable place where students can 

post and share political information. The 

finding was in line with the existing 

literature which suggests that students 
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perceive social media as an avenue for 

political participation (Gambo, Musonda, & 

Zadawa, 2023; Tariq, Zolkepli, & Ahmad, 

2022; Alenezi, & Brinthaupt, 2022). 

4.5 Implications /Contributions of the 

Study 

Theoretical Contributions 

The findings contribute to the existing 

knowledge of Uses and Gratification 

Theory (UGT) by providing an empirical 

study that tested the understanding of the 

use of social networking sites for promoting 

political participation among students of 

Polytechnic. 

In this regard, this study contributes to the 

body of knowledge by examining the 

relationship between SNS use and student 

political participation. Specifically, it 

investigates how Polytechnic students’ 

online social networking relationships 

promote their political participation. 

Practical Contributions 

The findings show that a greater number of 

Nigerian students participate in politics and 

that they are vital instruments that can be 

used by the government in instituting 

governmental policies within the citizenry. 

The study will enable the institution to 

convince the government, stakeholders and 

policymakers to commit resources to target 

the students for political participation, 

mentorship and development of democracy 

as future leaders. 

The result of the study will provoke the re-

strategizing of the use of Social Network 

Sites by Students for better political 

participation and the choice of better 

would-be leaders for the country. 

 

5. Conclusion and Recommendation 

5.1 Conclusion 

In recent years, the proliferation of social 

networking sites around the globe has 

provided a new avenue for political 

participation among students. The study 

investigated the relationships between 

factors of frequency perception and number 

of social networking sites used and the 

political participation of the polytechnic 

students. The perception and frequency of 

social networking usage are considered 

good predictors of political participation. 

The result obtained indicates that two of the 

variables in the proposed research model 

significantly influenced the political 

participation of the polytechnic students. 

5.2 Recommendation  

The study made the following 

recommendations:  

1. The Nigerian Higher institutions to 

convince the government, stakeholders and 

policymakers to commit resources to target 

the students for political participation, 

mentorship and development of democracy 

as future leaders.  

2. The government to re-strategise the use 

of Social Network Sites by Students for 

better political participation and the choice 

of better would-be leaders for the country. 

Note: This research was sponsored by the 

TETfund. 

 

References 

Abbas Naqvi, M. H., Jiang, Y., Miao, M., & 

Naqvi, M. H. (2020). The effect of 

social influence, trust, and 

entertainment value on social media 

use: Evidence from Pakistan. Cogent 

Business & Management, 7(1), 

172385. 

Abduyakeen, A., & Yusuf, Y. A. (2022). 

Social Media and Political 

Participation among Youth in South-

Eastern Nigeria: A Case Study of 

2015 and 2019 General Elections. 

Acta Politica Polonica, 54, 147-173. 

 Adebayo, O. (2018). Factors associated 

with pastoral and crop farmers 

conflict in derived zone of Oyo State, 

Nigeria. Journal of Human Ecology, 

23(1), 71-74. 

Akasike, N. (2008). A Study of Facebook 

as an Advertising Platform among 

Small and Medium Scale Enterprises 

in Nigeria, Journal of Management, 5 

(2): 341–356. 

Albarran, A. B. (2002). Media Economics: 

Understanding Markets, Industries, 



International Journal of Intellectual Discourse (IJID)   

ISSN: 2636-4832                                     Volume 7, Issue 1.                           March, 2024 

 

409 

 

and Concepts (2nd. ed.). London: 

Blackwell. 

Aldrich, J., Gibson, R., Cantijoch, M & 

Konitzer, T. (2016) ‘Getting Out the 

Vote in the Social Media Era: Are 

Digital Tools Changing the Extent, 

Nature And Impact of Party 

Contacting in Elections?’,Party 

Politics, 22, 165–178. 

Alenezi, W., & Brinthaupt, T. M. (2022). 

The use of social media as a tool for 

learning: perspectives of students in 

the Faculty of Education at Kuwait 

University. Contemporary 

Educational Technology, 14(1), 

ep340 

Ali Imran, A. (2023). Political literacy 

level and political participation rate 

among Universiti Tunku Abdul 

Rahman Kampar campus media 

school students (Doctoral dissertation, 

UTAR). 

Alscher, P., Ludewig, U., & McElvany, N. 

(2022). Civic education, teaching 

quality and students’ willingness to 

participate in political and civic life: 

Political interest and knowledge as 

mediators. Journal of youth and 

adolescence, 51(10), 1886-1900. 

Asemah, E. S. &Edegoh, L.O. (2012). New 

Media and Political Advertising in 

Nigeria: Prospects and Challenges. 

Multidisciplinary Journal, Ethiopia, 6 

(4), 248-265. 

Ashara, B. H., & Mustaffa, C. S. (2019). 

Moderating effects of political interest 

on the relationship between facebook 

usage and online political 

participation: Data screening and 

measurement model. Asian Journal of 

Multidisciplinary Studies, 7(1), 38-

47. 

Arijeniwa, A. F., & Nwaoboli, E. P. (2023). 

Setting agenda for public discourse: 

Examining the impact of social media 

on political participation amongst 

Nigerian youth. International Journal 

of Arts, Humanities and Management 

Studies, 10(1), 36-53. 

 Baran, J. S., and Davis, D. K. (2001). Mass 

Communication Theory: Foundations, 

Ferment and Future (Third Edition). 

Baran, S. J. (2010). Introduction to Mass 

Communication: Media literacy and 

Culture. (Sixth Edition). New York: 

McGraw- Hills Companies Inc. 

Barnes, J., Hood, K. and Gallardo, R. 

(2013). The Economic Impact of 

Social Media on Small Businesses: 

Evidence from Three Mississippi 

Extension Programs. Selected Paper 

for presentation at the 2014 Southern 

Agricultural Economics Association. 

Annual Meeting, February 1-4, 2013. 

Blumler, J. G., & Gurevitch, M. (2004). 

Rethinking the Study of Political 

Communication. Mass media and 

society. In J. Curran & M. Gurevitch 

(Eds.), Media change and social 

change (pp.120–137). 

Boyd, D. and Nicole, B. E. (2008). “Social 

Networking Sites: Definition, History, 

and Scholarship.” Journal of 

Computer-Mediated Communication 

13 (1), 210-230.  

Buhari; S.R Gambo I.A. Ashara B.H, 

(2014). Use of Social Media among 

students of Nigeria Polytechnic: 

International conference on 

communication media technology and 

design (24th -26th April, 2014).  

Bui, M., Krishen, A. S., Anlamlier, E., & 

Berezan, O. (2022). Fear of missing 

out in the digital age: The role of 

social media satisfaction and 

advertising engagement. Psychology 

& Marketing, 39(4), 683-693. 

Bursztyn, L, Davide C, David Y. Y, Noam 

Y, and Jane Y. Z. (2021). "Persistent 

Political Engagement: Social 

Interactions and the Dynamics of 

Protest Movements." American 

Economic Review: Insights, 3 (2): 

233-50. 

Cho, H., Cannon, J., Lopez, R., & Li, W. 

(2024). Social media literacy: A 

conceptual framework. New media & 

society, 26(2), 941-960. 



International Journal of Intellectual Discourse (IJID)   

ISSN: 2636-4832                                     Volume 7, Issue 1.                           March, 2024 

 

410 

 

 

Dagona, Z. K., Karick, H., & Abubakar, F. 

M. (2013). Youth participation in 

social media and political attitudes in 

Nigeria. Journal of sociology, 

psychology and anthropology in 

practice, 5(1), 1-7. 

Dutceac, S, A. & Bossetta, M. (2017) 

‘Sharing is Caring: Labour Supporters 

Use of Social Media. Retrieved from 

http://www.electionanalysis.uk 

Accessed on 26 September,2019.  

Fatema, S., Li, Y., Dong, F., & Rana, M. 

W. (2022, July). Political 

Participation through Social 

Networking Sites in China. 

In Proceedings of the 2022 13th 

International Conference on E-

business, Management and 

Economics (pp. 600-605). Fasola, O. 

S., & Oyadeyi, A. E. (2021). Influence 

of social media on youth participation 

in politics in Nigeria: A Case of the 

2015/2019 General Elections.  

Forbes (2012). The Developing Role of 

Social Media, Forbes, August 2012.  

Available at 

[http://www.forbes.com/sites/money

wisewomen/2012/08/08/the-

developing-role-of- social-media-in-

the-modern-business-world/]. 

Accessed on 12th September, 2014. 

Gambo, N., Musonda, I., & Zadawa, A. N. 

(2023). Effects of Social Media 

Learning Environments on AEC 

learning process among university 

students in Nigeria. International 

Journal of Construction Education 

and Research, 19(1), 99-127.Guess, 

A. M., & Munger, K. (2023). Digital 

literacy and online political 

behavior. Political science research 

and methods, 11(1), 110-128. 

Hutton, G. & Fosdick, M. (2011). The 

Globalisation of Social Media: 

Consumer Relationships with Brands 

evolve in the Digital Space. Journal of 

Advertising Research, 51 (4): 564 – 

570. 

Institute for Prospective Technological 

Studies (2008). Social Computing: 

Study on the Use and Impact of Online 

Social Networking. Seville: European 

Commission. 

Kaplan, A. & Haenlein, M. (2010). What is 

Social Media? Retrieved from 

http://www.infolawgroup.com/2011/

06/articles/social-networking/the-

legal-implications-of-

socialnetworking-the-basics-part-one/ 

Media Development Investment Fund 

(N.D.). Media Development’s Role in 

Social, Economic, and Political 

Progress. and Prague: MDIFLaor, T. 

(2022). My social network: Group 

differences in frequency of use, active 

use, and interactive use on Facebook, 

Instagram and Twitter. Technology in 

Society, 68, 101922. 

Liu, X., Yang, Y., & Ho, J. W. (2022). 

Students sense of belonging and 

academic performance via online 

PBL: A case study of a university in 

Hong Kong during quarantine. 

International Journal of 

Environmental Research and Public 

Health, 19(3), 1495. 

Mangold, W. G., & Faulds, D. J. (2009). 

Social media: The new hybrid element 

of the   promotion mix. Business 

Horizons, 52(4), 357–365. 

Mansoor, L., Raheed, H. M., & Sattar, A. 

(2022). A Sociological Survey on 

Social Media and its Role for Political 

Activities Among University Students 

in Balochistan: A Case Study of 

Lasbela University. Pakistan Journal 

of International Affairs, 5(3). 

McQuail, D. (2010) Mass Communication 

Theory Sage Production. (5th edition) 

Mustapha, L. K., & Omar, B. (2020). Do 

social media matter? Examining 

social media use and youths’ political 

participation during the 2019 Nigerian 

general elections. The Round 

Table, 109(4), 441-457. 

 



International Journal of Intellectual Discourse (IJID)   

ISSN: 2636-4832                                     Volume 7, Issue 1.                           March, 2024 

 

411 

 

Navetta, D. (2011). The Legal Implications 

of Social Networking: The Basics 

(Part One). Retrieved from 

http://www.infolawgroup.com/2011/

06/articles/social-networking/the

  legal-implications of-social-

networking-the-basics-part-one/ 

Nguyen, V. T. (2022). The perceptions of 

social media users of digital detox 

apps considering personality traits. 

Education and Information 

Technologies, 27(7), 9293-9316. 

Nwozor, A., Ajakaiye, O. O., Okidu, O., 

Olanrewaju, A., & Afolabi, O. (2022). 

Social Media in Politics: Interrogating 

Electorate-Driven Hate Speech in 

Nigeria's 2019 Presidential 

Campaigns. JeDEM-eJournal of 

eDemocracy and Open Government, 

14(1), 104-129. 

Palmer, A., & Koening, A. (2009). Booms, 

bailouts, and blame: News framing of 

the 2008        Economic Collapse. 

Electronic News, 6(3), 151–170. 

doi:10.1177/1931243112456532. 

Parsons, A. Zeisser, M. & Waitman, R. 

(2015). Organizing Today for the 

Digital Marketing of Tomorrow, 

Journal of Interactive Marketing, 12 

(1): 31-36. 

Patric. A.I Ese U., & Eluke F.O. (2018). 

The imprecation of social media as a 

Tool for Environmental: The Nigeria 

journal of communication (TNSC) 

vol. 15,347-357. 

Tariq, R., Zolkepli, I. A., & Ahmad, M. 

(2022). Political participation of 

young voters: Tracing direct and 

indirect effects of social media and 

political orientations. Social Sciences, 

11(2), 81. Tilleul, C. (2023). Young 

adults’ social network practices and 

the development of their media 

literacy competences: A quantitative 

study. Information, Communication 

& Society, 26(10), 2107-2125. 

Theocharis, Y., Boulianne, S., Koc-

Michalska, K., & Bimber, B. (2023). 

Platform affordances and political 

participation: how social media 

reshape political engagement. West 

European Politics, 46(4), 788-811. 

Uwalaka, T. (2021). The impact of social 

media in political participation among 

students in Nigeria. Humanities       and 

Social Sciences, 9(5), 145-154. 

Ward, S. (2012). European political 

organizations and the Internet: 

Mobilization, participation, and 

change. In A. Chadwick & P. N. 

Howard (Eds.), Routledge Handbook 

of Internet Politics. New York, NY: 

Routledge. 

Willeck, C., & Mendelberg, T. (2022). 

Education and political participation. 

Annual Review of Political Science, 

25, 89-110. 

 Yamane, T., (1967). Elementary Sampling 

Theory. Prentice Hall Inc, Engle wood 

Cliffs, NJ, USA. 

Zhang, X. A., & Sung, Y. H. (2023). 

Communities going virtual: 

Examining the roles of online and 

offline social capital in pandemic 

perceived community resilience-

building. Mass Communication and 

Society, 26(4), 539-565. 

 

 

 


